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 810 Organizations

 lies upon interview data from employees

 around the country, bolstered by aggregate

 level statistics about those occupations. Men

 in these fields actively work to preserve

 their masculinity, motivated by having to

 endure an onslaught of negative stereotypes

 to the contrary. How men manage essentials

 of masculinity-male power and privi-

 lege-in sex-atypical occupations to over-

 ride their token status is well documented,

 as is Williams's Freudian-based framework,

 which accounts for their actions and prac-

 tices. For example, male privilege is main-

 tained by accepting a free ride on the "glass

 escalator" that creates opportunities for

 advancement, regardless of men's ambitions

 or prior accomplishments. Through this

 mechanism, female-dominated occupations

 become internally stratified, with men in

 the best-paying, most technologically ori-

 ented specialties, in the administrative tiers,
 and in the most advanced organizational

 sectors. Williams notes that gendered expec-

 tations already inscribed within organiza-

 tions place a premium on qualities associ-

 ated with masculinity. She argues that these

 expectations interact to men's benefit with
 gendered interests brought by both male
 and females to the workplace.

 Men's gendered interests are enacted by

 "the doing" of masculinity in a manner that

 is ultimately hegemonic. Relying upon the

 power and privilege that masculinity com-
 prises, men not only "maintain" hegemonic
 masculinity but also distinguish themselves

 from women in these occupations by

 segregating themselves into male-identified
 occupational specialties, emphasizing the
 masculine elements of the job, pursuing

 higher administrative positions, and disasso-

 ciating from their work altogether. In short,
 the very disadvantages experienced by
 female tokens-role encapsulation, bound-

 ary heightening, presumed incompetence,

 and being an outsider-which keep them
 perpetually at a disadvantage when they are
 a numerical minority, have the opposite

 effect when the token is a male. These

 distinctive dynamics make the integration of
 female-dominated occupations (which would
 raise salaries, and increase valuation of the

 work performed and the prestige of the
 occupations themselves) complicated, if not
 impossible.

 It is a depressing story that seems to paint

 gender segregation as inevitable. Williams

 tries to introduce a note of optimism for

 change by pointing to possibilities for restruc-

 turing males' socialization into masculinity.

 This agenda seems to divert attention away

 from efforts to transform institutionalized

 organizational arrangements and interests,

 but a retreat from that challenge would

 certainly make matters worse, not better.
 These qualms aside, this is a provocative

 work that draws upon a wide range of
 theoretical and empirical materials and raises

 important questions about asymmetries and

 the dynamics of tokenism.

 Commercial Culture: The Media System and

 the Public Interest, by Leo Bogart. New

 York: Oxford University Press, 1995. 384 pp.

 $35.00 cloth. ISBN: 0-19-509098-5.

 MICHAEL SCHUDSON
 Department of Communication
 University of California, San Diego

 Leo Bogart is one of the rare sociologists who
 have achieved recognition almost entirely

 outside the academic world. He served for
 many years as executive vice president and

 general manager of the Newspaper Advertis-
 ing Bureau, a research and support organiza-

 tion for the newspaper industry. The author

 of a number of books on the press, public

 opinion, television, and advertising, Bogart is

 enormously well informed and could scarcely

 be better qualified to tackle the subject he

 addresses here, Commercial Culture: The
 Media System and the Public Interest.

 Bogart's immersion in the world of media

 institutions has meant relative isolation from

 sociology. Here is a book that discusses art

 markets, networks, and jobs without mention-

 ing Howard Becker; that describes the

 stratification of taste without discussing

 Pierre Bourdieu or Herbert Gans. This does

 not prevent Bogart's talking good sense,

 rooted in a particularly thorough command
 of the economic structure of the media
 industries. But it may help explain why this

 work does not provide a coherent theoretical
 narrative.

 Bogart's location close to the media

 industries may also explain the book's liter-

 ary tics. For instance, each chapter begins

This content downloaded from 68.108.254.196 on Tue, 11 Dec 2018 18:35:48 UTC
All use subject to https://about.jstor.org/terms


	Contents
	p. 809
	p. 810

	Issue Table of Contents
	Contemporary Sociology: A Journal of Reviews, Vol. 24, No. 6 (Nov., 1995) pp. i-viii+725-858
	Volume Information [pp. 847-858]
	Front Matter [pp. ]
	Erratum: Middle Eastern Studies and American Sociology [pp. vi]
	Editor's Note: The Academy [pp. viii]
	Featured Essays
	Review: untitled [pp. 725-728]
	Review: untitled [pp. 728-730]
	Review: untitled [pp. 730-731]
	Review: untitled [pp. 732-733]
	Review: untitled [pp. 733-736]
	Review: untitled [pp. 736-737]
	Review: untitled [pp. 737-740]
	Review: untitled [pp. 740-741]

	The Academy
	Review: untitled [pp. 742-744]
	Review: untitled [pp. 744-748]
	Review: untitled [pp. 748-749]
	Review: untitled [pp. 750-751]
	Review: untitled [pp. 751-752]
	Review: untitled [pp. 753-754]
	Review: untitled [pp. 754-756]
	Review: untitled [pp. 756-757]
	Review: untitled [pp. 757-758]
	Review: untitled [pp. 758-760]
	Review: untitled [pp. 760-761]

	Reviews
	Social Hierarchies
	Review: untitled [pp. 762-764]
	Review: untitled [pp. 764-765]

	Political Processes and Institutions
	Review: untitled [pp. 765-766]
	Review: untitled [pp. 767-768]
	Review: untitled [pp. 768-769]
	Review: untitled [pp. 769]
	Review: untitled [pp. 769-771]
	Review: untitled [pp. 771-772]

	Macrosociologies
	Review: untitled [pp. 772-774]
	Review: untitled [pp. 774-775]
	Review: untitled [pp. 775-776]
	Review: untitled [pp. 776-778]
	Review: untitled [pp. 778-779]
	Review: untitled [pp. 779-780]

	Urban Sociology and Community Studies
	Review: untitled [pp. 780-781]
	Review: untitled [pp. 781-782]
	Review: untitled [pp. 782-783]

	Demography and The Environment
	Review: untitled [pp. 784-786]
	Review: untitled [pp. 786-788]
	Review: untitled [pp. 788-789]
	Review: untitled [pp. 789-790]

	Life Course: Stages and Institutions
	Review: untitled [pp. 791-792]
	Review: untitled [pp. 792-793]
	Review: untitled [pp. 793-794]
	Review: untitled [pp. 794-795]
	Review: untitled [pp. 795-796]
	Review: untitled [pp. 796-797]
	Review: untitled [pp. 797-798]

	Criminology, Deviance, Law
	Review: untitled [pp. 798-799]
	Review: untitled [pp. 799-800]
	Review: untitled [pp. 800-801]
	Review: untitled [pp. 801-802]
	Review: untitled [pp. 802-803]
	Review: untitled [pp. 803-804]
	Review: untitled [pp. 804-805]

	Organizations, Occupations, and Markets
	Review: untitled [pp. 805-807]
	Review: untitled [pp. 807-809]
	Review: untitled [pp. 809-810]
	Review: untitled [pp. 810-811]
	Review: untitled [pp. 812-814]
	Review: untitled [pp. 814-815]

	Microsociologies
	Review: untitled [pp. 815-817]
	Review: untitled [pp. 817-818]

	Sociology of Culture
	Review: untitled [pp. 818-819]
	Review: untitled [pp. 819-820]
	Review: untitled [pp. 820-821]
	Review: untitled [pp. 821-823]
	Review: untitled [pp. 823]

	Medical Sociology
	Review: untitled [pp. 823-824]
	Review: untitled [pp. 825]
	Review: untitled [pp. 826-827]
	Review: untitled [pp. 827-828]
	Review: untitled [pp. 828]

	Sociological Practice
	Review: untitled [pp. 828-829]

	Theory and Methods
	Review: untitled [pp. 830-831]
	Review: untitled [pp. 831-833]
	Review: untitled [pp. 833-834]
	Review: untitled [pp. 834-835]
	Review: untitled [pp. 835-837]
	Review: untitled [pp. 837]


	Commentary [pp. 838-839]
	Publications Received [pp. 840-846]
	Back Matter [pp. ]





