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Outline

- Use Google Analytics to
- Understand visitor behaviors
- Understand traffic sources
- Perform content analysis



L
Why Web Metrics?

- Hit count Is misleading.



Questions

- Which web pages are most popular in my website?
- What content are users most interested in?

- How do they find my page?

- How do they navigate through my website?



Solutions

Top Content Report
Traffic Source Reports — whole website
Content Navigation Reports — individual pages
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Content by Title
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Help Decisions on

- Content life cycle management priority
- Which pages should | update first?



Help Decisions on
* Information architecture
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Traffic Source Reports

Direct Traffic

Referring Sites
- Search Engines

Keywords
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Keyword Report
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Content Navigation Reports

- Navigation Analysis of Individual Pages

- Types of Reports
- Navigation Summary
- Entrance Paths
- Entrance Sources = Traffic Source
- Entrance Keywords = Keywords



L
Analyze Our Mobile Site

http://libraries.ucsd.edu/m/index.html
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Summary

- Top Content Reports

- Traffic Source Reports
- Direct traffic
- Referring sites
- Search engines
- Keywords

- Content Navigation Reports
- Navigation Summary



Help Decisions on

- Search engine optimization

- What keywords do visitors use to get to this page?
- What keyword should | use to attract visitors?

- Top task management

My users’ top tasks?
Hours
Reserves
Remote access to resources

- Information architecture
- Content life cycle management



Help Evaluate and Direct Services

- Why didn’t my page receive a lot of traffic?
- Better keywords?

- More marketing?
- Virtual embedded librarian model



Resources

- Google Analytics, 3" Edition
by Jerri Ledford, Joe Teixeira, and Mary E. Tyler

- Instructions on setting up Google Analytics
http://Iwww.google.com/analytics/discover analytics.html



http://www.google.com/analytics/discover_analytics.html
http://www.google.com/analytics/discover_analytics.html

L
Thank you!

- Contact: suho@ucsd.edu
- Slides: http://www.slideshare.net/shh2
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