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The Latina Web Content (LWC) study spotlights 
“lack of relevant content” as a vital element of 
the digital divide that has been overshadowed by 

discussions emphasizing technology and/or literacy. There 
are millions of documents available via the web, thus it may 
seem implausible to suggest that content benefiting every-
one does not exist (Carvin 2000). The reality, however, is 
that content gaps do exist and contribute to the persistence 
of the digital divide (Children’s Partnership 2000; Taglang 
2001; Tomas Rivera Policy Institute 2002). A significant 
disconnect between the life experiences of minority users 
and web content has been documented (Barbatsis, Ca-
macho, and Jackson 2004; Dash 1999). The Internet often 
reflects the culture and interest of its principle users and 
content creators who are mainly upper-middle-class white 
males, despite the rhetoric about the declining significance 
of race, gender, and socioeconomic status in cyberspace 
(Kvasny 2002).  In order to understand and address this 
piece of the digital divide, analysis of the nature of existing 
content about and for underserved communities needs to 
take place to identify gaps and barriers to the information 
(Chatman 1987; Childers and Post 1975).  In other words, if 
the issue of lack of relevant content is to be tackled, the na-
ture of existing content needs to be known and examined 
for potential inadequacies so that remedies can be pro-
posed. The intent of the LWC study was to provide a sense 
of the nature of web-based content about U.S. Latinas, a 
community that has traditionally been underrepresented in 
information sources (McNutt, Queiro-Tajalli, Boland, and 
Campbell 2001). The “nature” of the content was explored 

“lack of Relevant content” as  
component of the Digital Divide

and analyzed by examining attributes such as, type of site, 
language of site, topic(s), producer(s) of site, technical 
features, and targeted audience.

While the existence of the digital divide has been amply 
documented for different populations, scholarly research 
discussing Internet access/use and Latinas is minimal 
(Gorski and Clark 2002; Hindman 2000). However, the 
Tomas Rivera Policy Institute (TRPI) (2002) has reported 
findings of a dearth of culturally sensitive and language 
appropriate content for the Latino community in general. 
TRPI made the following comparison: “Just as Australian 
or other English-language websites are less interesting to 
U.S. users than American websites, Latinos prefer websites 
that are more relevant to their local communities than what 
Spanish or Argentine websites can offer” (p. 4). Thus, infor-
mation from Latin America countries is often inadequate 
in meeting the local and/or daily information needs of U.S. 
Latino residents. 

A review of the literature on the production and rep-
resentation of content about Latinas within traditional 
information channels pointed to a number of existing 
shortcomings. The analysis identified inadequacies such 
as, scarcity of information (Guzman and Valdivia 2004); 
cultural commodification (Rojas 2004); marginalization in 
production of content (Valdivia 2004); pattern of content 
homogenizing, exoticizing, and sexualizing Latinas (Estill 
2000; Guzman and Valdivia 2004; Rodriguez, 1997); scar-
city of bilingual or Spanish content (Valdivia 2004); and 
routine portrayals of Latinas as submissive and  
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subordinate (Hondagneu-Sotelo, 1993). These themes and 
patterns provide markers for the examination of evidence 
of the reproduction of such deficiency in digital content.  
This study applied content analysis to a relevant sample of 
a hundred unique sites about U.S. Latinas, although 1,304 
sites were reviewed in order to identify the hundred sites 
that met the inclusion criteria. As stated the study explored 
various attributes about Latina web content, but only key 
findings related to type of sites, language, and topics are 
shared here.1

type of sites
The majority of the sites, 58%, were commercial, fol-
lowed by nonprofit at 26%, while the categories of “other” 
had 7%, educational 6%, and government 3%. The data 
pointed to a continuation of corporate interests dominat-
ing the production of information about Latinas as had 
been observed with other media. Almost half of the sites 
were corporate, indicative of a commodification of Latina 
content. The findings also illustrated the imbalance in the 
distribution of voices represented on the web. The web has 
been portrayed as a space where all share an equal voice 
(Warschauer 2000), however creating a web presence re-
quires what Pierrie Bourdieu calls cultural and economical 
capital. Those who lack access to such capital, whether it 
is monetary or know how are excluded or hampered from 
participating in this space. This may explain why corporate 
interests are over-represented in this study, whereas com-
munity sites comprised only 26% of the sites.

language of sites
English-only websites about Latinas were the most com-
mon, with 79% of the sites falling into this category (see 
table 1).  The pattern of predominate English language 
content continues in the digital environment. Social repro-
duction theory indicates that this is another instance of the 
way the dominant social group ensures their legitimacy 
by having the technology embody their way of knowing. 
In this case, use of English consequently makes adoption 
and use easier for those who share this characteristic than 
those who do not. Hence, those who possess the cultural 
capital of being English literate would not only be able to 
adopt use of this technology more readily, but they would 
also be more able to derive value from the content.

topics of sites
Eighteen categories were used to determine the topic(s) 
of the sites (see table 2). Various sites were assigned more 
∗ For a more complete presentation of the findings see Salinas, 
R. (2006). A content analysis of Latin web content. Library and 
Information Science Research, 28, 297-324.

TABLE 1: LANgUAgE

Language
n=1

english only 79.0%
Bilingual–english 9.0
Bilingual–equal 7.0
spanish only 4.0
Bilingual–spanish 1.0

TABLE 2: NATURE OF TOPICS

Nature of Topics
n=100

Pornographic
38.0%

leadership
18.0

Health / medicine
15.0

education/ Academic 13.0
Beauty

11.0
community

7.0
culture/History

7.0
Home / family

7.0
entertainment/ Travel

4.0
finance / investment

4.0
Professional

4.0
Biographical

4.0
Arts

3.0
community-web

3.0
news

3.0
sex / sexuality

3.0
mentoring 1.0

than one category, which accounts for the total num-
ber of entries being more than 100%. The most frequent 
topic retrieved was pornographic content with 38% of the 
sites assigned this category.   In the mid-frequency range 
were leadership-related sites (18%), which promoted and 
supported the development of leadership among Latina 
women, health/medicine sites (15%), which were the most 
developed in terms of the quantity of information, academ-
ic/educational (13%), and beauty (11%). Other topics were 
minimally or not represented at all.

Various implications can be drawn by the results of the 
topics covered. One implication relates to the heavy pres-
ence of pornographic content sexualizing and objectify-
ing Latinas. Pornographic sites were over-represented in 
Latina content considering that only 12% of all websites are 
pornographic (Internet pornography statistics 2005) but 
represented 38% of the review sites. These sites promoted 
images of Latinas as exotic objects by associating Latinas 
with language such as, free, bad, exotic, naughty, and sluts.  
In addition, 11% of the sites focused on beauty, which 
contributes to the promotion of physical appearance as the 
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most valued qualities about Latinas. An unexpected num-
ber of the beauty sites were dedicated to beauty contests, 
such as Miss Latina USA, Miss Latina US, and Ms. Belleza 
Latina. This bias is especially pervasive for Latina sites 
targeting teenagers as four of the five teen sites focused on 
beauty. These findings suggest a continuation of a sexual-
ization of Latinas in digital information

In contrast to the sites discussed above, a smaller por-
tion of web content offered an alternative perspective about 
Latinas. Sites on leadership skills, health, and education 
emphasized information for self-improvement and em-
powerment, and were typically produced by government, 
educational, or nonprofit agencies. An example is “Soy 
Unica, Soy Latina,” a bilingual website dedicated to pro-
viding young Latinas with information about their body 
and mind, family history, and making decisions about the 
future.

Hence, positive portrayals of Latinas are available on 
the web but not in significant quantities. The results of the 
study demonstrated a correspondence between digital and 
non-digital information resources—that is, a scarcity in 
content on many topics and a continuation of commodifi-
cation, homogenization, exoticization, and sexualization. 
Hence, the markers that have plagued past information 
practices have been socially reproduced in the digital envi-
ronment continuing the digital divide for the Latina com-
munity. Presuming that other elements (technology and 
skills) of the digital divide can be addressed, lack of content 
will continue to perpetuate the divide unless the nature of 
the content is changed.
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